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Maryland -

 The Role of Marketing

 Marketing the Experience

— the various transit modes

— the various services offered




 Marketing the Transit Modes
— Bus

— Metro

— Light Rail

— MARC - Commuter Rail

— Long-Distance Commuter Bus




¢ ( 2

Marketing' the Experience - MTA Maryland

)  Marketing the Services
g4 — Commuter Choice
— Service Expansion
- - Commuter Bus
« Expanded MARC Rail Line

 Light Rail Sports Trains
e New Sunday METRO

— Web-Based Trip Planner
— Information Call Center
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“How Do We Market the

Experience?
#1 v

Radio advertising in

selected markets around the
state and in the Washington

and Baltimore regions
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How Do We Market the
Experience?

Television ads in the Baltimore
and Washington, D.C. market

arcas

(D.C. market cost is 2 times the
cost of the Baltimore market)




How Do We Market the Experience?

e Posters

 Flyers

e Qutdoor advertising
 Internal car cards on vehicles

 External announcements on vehicles
e« CD ROMs
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How Do We Market the Experience?

Good Things

— Exceptional marketing firms to choose
from (currently using The Campbell
Group)

e T

e

— In-house Graphics Department

— In-house Marketing Department

— In-house Communications Department

— In-house Media Production Team




Maryland’s Regions
CWesiern
............ ¢ Capital
[ Central
Southern

1 bastern Shore

Together to Build Ono of.

tylclo'unc_il‘for Southern Maryland

ica’s Great Ci

* Difficulties
Varied systems

— Different ridership
base i

Different needs

Wide cost
diffe erential;_;__,-
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How Do We Market the Experience?

Concern Areas
— Elected officials

— Commercial vendor competition

— Politically correct advertisements

e Perception, perception, perception

— Neighborhoods and riders




Future Plans
— Maglev
— SkyTrain

— Rail Vision

— Connecting the State
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Note: F '
aculty and others nof listed please see Lydia to be assigned to a group

ThlS tnp IS an opportumty to experience public transportation, as it exists today in the San
Juan Metropolitan Area.  Please be attentive to the way the transportation mode
functions including the vehicle, the driver, how fare is collected, waiting areas, the route
traveled, the neighborhoods & areas served, the ease of transfer, other passengers. How
will Tren Urbano affect this mode of transportation? What could be done in order to
create a more effective public transportation network for SUMA? Make mental and/or
written notes on the experience.

Inform your facilitator if you decide to go off on your own. If you get lost or need
assistance, call Lydia at 787-360-3837 or at 787-765-0927 ext. 203.

When you arrive in San Juan go to the Centro de Informacion Turistica on the water's
edge.

If you want to go back to the hotel, there will be a van at the Tourism Information Center
to take you back starting at 5:00 PM. If you wish to join the walking tour of Old San Juan,
it will last approximately one hour and depart at 5 PM. Vans will also be available to take
you back to the hotel after the walking tour. Students who wish to stay in San Juan may
do so and make their own arrangements to return to the hotel.

WTuo-fs-01\DEPT\Technology Transfer\January Program\January 2002\public transp in sjma2002.doc
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Experiencing Public Transportation in the San Juan Metropolitan Area

Wednesday, January 9, 2002

Group 1 Group 2 Group 3
Bayamoén-Rio Piedras-SJ Bayamén-Catafio-SJ Bayam(;n-Santurce-SJ
1. Migdalia Batista 1. Michael Santos 1. Johanna Gonzalez
2. Jaime Laracuente Marianela Santiago 2. Héctor Ortiz
3. Arelys Matias 3. Viviana Rivera 3. Maria Rodriguez
4. Cybele Chang 4. Jammile Victorio 4. Elizabeth Bent
5. EstherLee 5. Allison Davis 5. George Proakis
6. Erik Wile 6. Derek Lee 6. Alvaro Covarrubias
7. Matthew Sholer 7. Lilly Shuey 7. Carlos Virella
8. Jossie Correa 8. Elizabeth Curtis 8. Fracnes Switkes
9. Michale Pulichino 9. Jeffrey Robles 9. Selman Altun

10. Austin Horowitz

Note: Faculty and others not listed please see Lydia to be assigned to a group.

This trip is an opportunity to experience public transportation, as it exists today in the San

Juan Metropolitan Area.

Please be attentive to the way the transportation mode

functions including the vehicle, the driver, how fare is collected, waiting areas, the route
traveled, the neighborhoods & areas served, the ease of transfer, other passengers. How
will Tren Urbano affect this mode of transportation? What could be done in order to
create a more effective public transportation network for SUMA? Make mental and/or

written notes on the experience.

Inform your facilitator if you decide to go off on your own. If you get lost or need
assistance, call Lydia at 787-360-3837 or at 787-765-0927 ext. 203.

When you arrive in San Juan go to the Centro de Informacion Turistica on the water's

edge.

If you want to go back to the hotel, there will be a van at the Tourism Information Center
to take you back starting at 5:00 PM. If you wish to join the walking tour of Old San Juan,
it will last approximately one hour and depart at 5 PM. Vans will also be available to take
you back to the hotel after the walking tour. Students who wish to stay in San Juan may
do so and make their own arrangements to return to the hotel.

WTuo-fs-01\DEPT\Technology TransferuJanuary Program\January 2002\public transp in sjma2002.doc




E‘Zo ntinue map 65

cenlro comercial
EL CANTON MALL

T R

=~ 3
o} REC L
AR J
e b » =
b 2y o) =
calls mﬁﬁ 5
S8 cane BALDONO

| (N

= e

N IJ\
Sl B2 L

cate A

'pg dew anuijuod

* b
T

0SS
CENTRO DE
DIAGHOSTICO

%

TR\
RN

ACH 1 GIMNAcio
"FENA | MUNICIPAL
RODR'GUEZ

2 ) F [ \“_‘—,_ = = = _‘-\ .-"}'
: » — ~}- 'I", 1 2\ %
8 o ] ~ an z\ J\ B\ B
N ‘ \ e ! = iL 5 A\ A
; Limpita! ) 7 = NG s
\ o) \® g, ——— EAINCS (f < 5
¥ ESTAn, B P Y 1 ')‘ ” WO Ay
\ Mg, s |l e T3 ' TN I
- l'dir‘;f:‘o’:’ e = A comvmo‘ ﬁ , W C_ i X ﬁ
\ HEY il DEPOATIVO ’ /..' 3 [ | \ LS X
y Lij y RN - %

CoLisg, CENT:
RUBENO Y.

Capyright@. 2000 by METRODATA. Prohibida su reproduceidn total o parcial

E_p_ni_u ;p 93



[utaaed v [2303 ustdanpoadal ns epiqiyolyg VIVAOHLIW 49 0002 ‘@u[ﬁ;.t.{dua

HOIW3dNS ¥13N2S3

continue map 86,

66 dew anu!;uoo
AR O T T )

= >

= /]

R [ERET
]

i

VIENOTI0D
30 ¥218Nd3d

3

—‘ ) 'J"_;__.Lil--

IS
ﬂ

=

V. a_ e

gmﬂn
[ T (TFR f
i

Hoyes ey

v

\ | snouva. 2 30

Onlea 0 S
SEIL QYQISHIAINN
Tootd skt LAl

Y

i
v

01300
RLAGETERE]
¥13n0s3

I ETINERE]

VI02IHOV

% NOIJYLS3

“ymant
2202
Tanonod (T

dey 4oy Z - Swied] J oV

12 dew 'ahunu'd:}'

AT

T L T A ey ey

o
o
=
—
ohy
=
)
3
8
S
o
g




continue map 19

i b e o Loimen e favesb e s G piohed ) (b

Copyright@, 2000 by METRODATA. Prohibida su reproduccidn total o parcial

CENTRO

o
Lo B
1]
€
Q
=
=
-
<
o
o

|
1

1/} dew anuijuod

S ST r—", |



CASTILLO
SA
CRISTOBAL

%‘mﬁ'iigsb —

™ ﬂﬁ%’ﬁ%ﬁa‘ 5
o i

T

'e dew anuyu09)

aveneds

ESCUELA
JOSE JUUAN ACOSTA

E‘ ez | 2o \\ T = 5l 2
B e = e e
zrie G\ E il B i\ (e

BEFARTAMENTO
DE  HACIENDA

Baseo Giscat

"-——OEEE’E_N_“QL:

-




- )
bFll:lNA DE RELACIONES BL...)\I LA COMUNIDAD, RIO F’IED._,L\S
BankTrustl BT

TREN URBANO
] L///‘J Ave. Muiioz Rivera

[
E
P

Ca!fe ‘ D

JOr

gﬂ%'w

5] g
~\ ﬁ Avenida

Calle Amalia Marin

')
o0
©Q

&
e
a5
o<
|

alle Gonzalez '
T Residencia
\’ I_ﬁ deL\J/:?Dr%nes ’

C
Avenida Ponce de Ledn

L

Universidad
de Puerto Rico




/' L_EXTENSION 7‘cm CAROLINA

o

—

CALLE BRUMBAUGH

l : L;;endu

J L'—:L LLLE :

|« © Entrada ala estacién
(3 Estacionamiento de la estacién
Q Terminal de Pdblicos
F-YUV-N Autoridad Metropolitana de Autobuses

HE ([

— e S
A G e

|
(

CALLE GEORGETTI

| PARQUE DE
 CONVALECENCIA

PASEO DE DIEGO

" CALLE DEL PILAR

T B TR A
! L i -
2 i H \ I
B Tt
WAV EIEE, \‘
\ \
\ \“.“‘
\ “. \
\ \ \
\ \ \
\ \ \
— \ \ e '\l\
| 11
\ A
\\

_____curummawen
(Eaprim (Eem | (o
' ; - H —f 1 |
TSI, —d — e — Ler

Estacion Rio Piedras



